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Ha3uB MHCTUTYLHje Y K0jOj HACTABHUK

pajy ca MyHUM HJIM HeMYHUM PaJHUM
BPEeMEHOM H 01 Kaja

[Ipuponro-maremarnuku akynret, Yausep3utetr y HoBom Cany,
3arocneme mpBo (01.03.2011) mocnenme (14.09.2020)

Yika Hay4YHa 0OJHOCHO YMeTHH4Ka o0aact | Typusam

AkazneMcKa Kapujepa

. Hayuna win V>ka Hay4Ha, yMETHUYKA UM
T'omuna | UucTuTyLynja
yYMETHHYKa 00J1act CTpy4Ha obmacTt
N360p y 3Bame 2020 IIM®, Hosu Can Typuszam Typuszam
Joxropat 2015 I[IMF, Hosu Cag Typuzam Typuzam
Mactep 2009 IIMF, Hosu Cag Typuszam Typuszam
Junnoma 2007 IIMF, Hosu Can Typuzam Typuzam

Chnucak mpeMeTa 3a Koje je HACTABHHMK aKPeAWTOBAH HAa MPBOM WJIHM APYTOM CTelleHYy CTyAHja

P.b.

OsHaka Bug nacrase Ha3zus
npeamera | Hasue nmpenmera (mpenaBame / CTY/HjCKOT
(mudpa) BexOE) mporpama

Bpcra
CTyamja

IIpOjeKTHU MEHAIIMEHT Yy KYJITYPHOM YNIpaBIbatse KyNTypHHM
PoJ U y Kyrtyp [IpenaBma/Besxde | typusmom nkyrryprnv | MAC
TYpU3My Haciehem
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Pa3Boj mpousBoga u crpareruje YTIpaBIbat-e Ky/ITypHHM
) 1P a p ) Hpe}IaBH)a/Be)K6e TYPU3MOM H KYJITYpPHUM MAC

MKT104
6peHL[I/1paH=a Haciehem

3.

Ynpasibame MPOjeKTUMA Y TYPU3MY H
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Ykynan O6poj nurarta 1274, h-21 (Scopus)

Ykynan 6poj pagoa ca SCI (SSCI) mmcte 57

(ca mmmakt akropom u ca ERIH+ nmcte)

ggsj};ymo yuemrhe Ha IpojeKTHMa (HaBECTH Jlomahu 2 Mehynapoan 11

VYcappmaBamwa (EY HacraBna moounnocT Epasmyct+ y Hajmereny (Xomanauja), bpara (IToptyran), Opaznea
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